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Understanding fatherhood in the digital age
In  this  blog,  Gillian  Ranson  looks  into  the  rise  of  the  father  blogger.
Recognising  their  growing  impact,  she  reflects  on  the  role  of  father
bloggers with advertising as they become a potential source of revenue,
as well as their position as ‘parent experts’ who are professionalised as
fathers.  Gillian  is  Professor  Emerita  of  Sociology  at  the  University  of
Calgary, Canada. She is currently working on a book project examining




‘mama­sphere’  and  the  ‘mommy bloggers’ who  inhabit  it. Now  fathers  are  also  claiming  space.
Their growing collective presence and output are a potentially rich source of data for researchers
interested in the potential of blogs to shape dominant understandings of fathering.










Many of  these  fathers were explicit  in  their  intention  to  reframe conventional  understandings of
fathers  and  fathering,  and  to  position  themselves  as  competent  caregivers  who  are  deeply
engaged with their families. For example, UK blogger John Adams noted that he did ‘pretty much





about  tasks  like  ferrying  children  to  school  and  nursery,  cooking  meals,  shampooing  hair,
organising play dates and updating  the  family  calendar.  In one post he asked,  ‘Why wouldn’t  a









them  to build  relationships, both on­ and offline. A  (closed) Facebook group  that was started  in
2013  exclusively  for  ‘dad  bloggers’  had  an  estimated  membership  of  more  than  1,000  from
countries around  the world by March 2015. By April  2017  it was more  than 1,200.  Their  online
connections translated, in many cases, to face­to­face meetings as well. Conferences like the Dad







nappies  to  change  advertising  that  clearly  framed  fathers  as  incompetent.  Father  bloggers  in
Australia, the UK and US have recently been drawing attention to the absence of baby­changing




At  the  time  I  was  reading  the  fathers’  blogs,  their  online  reach  was  having  two  interesting
consequences:
They were becoming recognised by advertisers as a valuable means of reaching potential consumers,
and by the bloggers themselves, as a potential source of revenue.
At the same time, they were increasingly being positioned as parenting experts. Because of their
accessibility and willingness to share their thoughts and opinions, they were on call – notably for media
interviews or comment – whenever a father’s voice was needed. They were becoming professionalised
as fathers.
I  concluded  my  research  on  father  bloggers  with  two  lingering  questions.  Will  the
commercialisation  of  fathers’  blogs  come  to  diminish  their  influence  as  forces  for  progressive
social  change?  And  will  the  growing  use  of  social  media  –  such  as  Facebook  and  Twitter  as
alternative, ‘micro­blogging’ formats – come to position such blogs as a passing phenomenon in a
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